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Jean-Frangois Phelizon of Saint-Gobain Corporation
Honored at 17th Annual Féte du Printemps

On Friday, June 8th, Jean-Francois
Phelizon, Vice Chairman, President and
Chief Executive Officer of Saint-Gobain
Corporation (Valley Forge, PA), was
honored by the Philadelphia Chapter of
the French-American Chamber of
Commerce (FACC) at the 17th Annual
Féte du Printemps. This black tie spring
gala is the most prestigious gathering of
Greater Philadelphia’s French and glob-
ally-minded American business leaders,
attracting over 200 guests. This year's
Honorary Gala Co-Chairmen were His
Excellency Jean-David Levitte,
Ambassador of France to the United
States, and The Honorable Edward G.
Rendell, Governor of Pennsylvania.

The Sheraton Society Hill hosted the
event, celebrating the FACC's 18th year
of community service. The evening
kicked off with a Sparkling Caviar
Assouline Reception and Silent Auction.
President Peter Tucci presented the
FACC's Annual Award for Outstanding
Contributions to French-American
Business Relations to Mr. Phelizon, fol-
lowed by his remarks. He spoke about
the value of organizations like the FACC
that have helped him and other expatri-
ate executives make excellent business
contacts and develop lasting friend-
ships. The distinctive award which fea-
tures a bas-relief sculpture of our hon-
oree was created by Pierre Lefebvre.

Executive Chef Glen Matlack of the
Sheraton Society Hill prepared a fabu-
lous gourmet menu, complemented by
wines selected by Joel Assouline of
Assouline & Ting. The Wayne
Gustafson Orchestra provided music for
dancing.

“The French-American Chamber of

Jean-Francois Phelizon and Peter Tucci
shake hands on fostering stronger
French-American business relations

Commerce was delighted to honor
Jean-Francgois Phelizon, President and
CEO of Saint-Gobain Corporation, one
of the most important French affiliated
companies in North America and our
region. Mr. Phelizon has been an
enthusiastic supporter of both the
Philadelphia and New York Chapters of
the French-American Chamber of
Commerce”, stated Peter Tucci, FACC-
Philadelphia President.

Compagnie de Saint-Gobain, one of the
top 100 industrial corporations in the
world, is a leading manufacturer of flat
glass, glass packaging, construction
products, and high performance materi-
als, employing more than 200,000 peo-
ple in 50 countries.

The FACC wishes all the best to Jean-
Francois Phelizon as he returns to
France in his new role as Advisor to the
Chief Executive Officer at Compagnie
de Saint-Gobain, effective September 1.
He has been a great friend of the FACC.

Summer/Fall 2007 Issue

Calendar of Events

Thursday. August 16,
9th Annual

6-8 PM
Summer Contacts
Networking Reception

Host-Sponsored by Philadelphia
International Records and Gamble

Huff Music - The
Philadelphia (TSOP).

Sound of

Wednesday, October 10, 6-8 PM
The Election of French President
Nicolas Sarkozy: A New Era in
French-American Relations?
Panel Discussion and Q&A with Dr.
Harvey Sicherman, President of the
Foreign Policy Research Institute
and former aide to three U.S. sec-
retaries of state, and Jean-Loup
Archawski, a local, retired French
CEO and founding member of the
FACC. Networking before and after
the formal program.

Host-Sponsored by Duane Morris LLP

Monday. November 19, 6-8:30 PM
19th Annual Savor the Reds

Beaujolais Festival

Food and wine tasting extravagan-
za celebrating the arrival of the
new vintage. Organized with the
Greater Philadelphia Restaurant &
Purveyor Association.

Sponsored by Loews Philadelphia
and Air France with more to follow.

For more information visit
www.faccphila.org
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LA FETE DU

Thanks to Our Distinguished Supporters
Co-flost

Saint-Gobain Corporation

Ambassador
Pepper Hamilton LLLP e PricewaterhouseCoopers LLP

Michael Scullin, Honorary Consul of France; David
Appia, Minister Counselor for Economic Affairs at the
Embassy of France; and Jean-Frangois Phelizon

FACC Board Member Jacques Croisetiere and Marthe,
Melissa and Clive Grannum, and Nicole Chabat

€nvoy

DLA Piper US LLP @ Ernst & Young LLP
Hoyle, Fickler, Herschel & Mathes LLP ® KPMG LLP @ Marsh USA
Post & Schell, P.C. ® Rohm and Haas Company ® Sanofi-Aventis

flost-oponsored By

Sheraton Society Hill

Merci to:

Fran McNally
Director of Catering and Conventions

Glen Matlack

. h S v i I8 Executive Chef
FACC’s Karine Manillier and Judy Ujobai

with our Guest of Honor



PRINTEMPS

Counsglor

ACE USA @ Duane Morris LLP ® White and Williams LLP

dttaché

Arkema Inc. ® Fox School of Business - International MBA ® HSBC USA, N.A.
SEI Investments ® Wpyeth Pharmaceuticals

Special Thanks to

Air France

Caviar Assouline / Assouline & Ting
Pierre Lefebvre, Sculptor

Wayne Gustafson Group

Wild Flowers

and all the Silent Auction Prize Donors
that helped make this event a success!

Jean-Francois Phelizon with the Saint-Gobain team

e A

Carolyn Baur and Joe Deeney (ends) of Air France The FACC Super Volunteers
with David Baur and Pauline Deeney with Karine Manillier, our French Director
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International Networking Reception at
The Residences at Two Liberty Place
Thursday, March 8th

Host-Sponsored by
The Residences at Two Liberty Place

In Partnership with

The British-American Council

The Chilean-American Chamber of Commerce
The German-American Chamber of Commerce

Thanks to our Corporate Sponsors
Asher & Company, Ltd.

‘Wolf Block LLP

Volpe and Koenig PC

Justin Petersmeyer, Director of Residential Sales for the
Residences at Two Liberty Place, Bill Burns of Asher & Co.,
FACC President Peter Tucci, and Bob Zielinski of Wolf Block

Presentation & Luncheon with Denise Sullivan Morrison

of Campbell USA
Thursday, April 17th

Hosted by
The Union League of Philadelphia

In Partnership with
The Irish American Business Chamber

and Network
The German-American Chamber

of Commerce

Bill McLaughlin of the IABCN and the FACC’s Judy Ujobai
with Denise Morrison, President of Campbell USA

11th Annual Barry Callebaut Chocolate Festival

Thursday, May 10th

Host-Sponsored by

The Restaurant School at Walnut Hill College
Barry Callebaut USA

Merci beaucoup to the FACC’s VP of Membership
& Board Member Bruno Casabon, Director of New
Business Development for Barry Callebaut USA;
and to Chefs Philip Pinkney and John Gallagher of
the Restaurant School and their talented students for
making this event a success!

FACC Treasurer and Board Member Ed Lovelidge (center)
A with colleagues from PricewaterhouseCoopers LLP
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A French-American Alliance
Delivering a Dual MBA Degree

i

International MBA

Accredited by AMBA ‘and AACSB

In proud partnership between:

www.enpcmbaparis.com www.fox.temple.edu/imba

i[H Fox School of Business

== TEMPLE UNIVERSITY®

Ranked Top 15 in International Business

Ecole nationale des ponts et chaussées U.S. News and World Report, 2007
School of international Management
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L'Espace Affaires.
Experience the comfort of our Business Class.

The comfort of I’Espace Affaires —Business Class® The comfort of a 180° reclinable lie-flat seat

with an integrated massage function. The comfort of a dedicated personal space, video-on-demand
and refined service with our exquisite menus and wine list. The comfort of our worldwide lounges.
This is comfort in the eyes of Air France. www.airfrance.com/us

*New features to be gradually phased in on all U.S. routes.

AIR FRANCE KL M
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Ambassador Jean-David Levitte Named Diplomatic Advisor to President Sarkozy

When Nicolas Sarkozy took office as President of the French Republic
in May, following his election with 53.06% of the vote, he named Jean-
David Levitte, Ambassador of France to the United States, to be his
diplomatic advisor and head up the country’s first American-style
national security council. This appointment was viewed as confirmation
of the new administration’s desire to develop a more positive relation-
ship with the United States.

Ambassador Levitte is considered in diplomatic circles to be one of the
best ambassadors ever to serve in Washington. He is well-known for
his abilities at handling what was probably the most difficult period in
France-U.S. history -- the Iraq war. When the media and others were
having a field day bashing France and Freedom Fries were mandated,
Ambassador Levitte tirelessly met with people all over the country to
remind us that “longstanding friends sometimes find themselves in dis-
agreement, but Franco-American ties were historic and solid.”

On July 12th, the FACC’s President Peter Tucci, Executive Director
Judy Ujobai, and Assistant Director Karine Manillier had the privilege of
attending a VIP reception at La Maison Francaise in Washington, DC to
bid a fond farewell and thank Ambassador Levitte and his wife Marie-
Cécile for their outstanding support of our organization.

Ambassador Levitte was a frequent visitor to the Philadelphia area and
was honored by the FACC at our 2003 Féte du Printemps. He accom-
panied Valéry Giscard d’Estaing to a luncheon with our Board of
Directors in 2005 and briefed our members on the status of bilateral
relations in January 2007. He was touched that we made the trip to
Washington, DC to see him, but after so many visits to Philadelphia, we
were delighted to have the opportunity to personally wish him well in
this new phase of his very distinguished career.

Following the reception, Ambassador Levitte stated, “President
Sarkozy always expresses deep friendship towards the U.S. He has
committed himself to use this friendship between France and the U.S.
for peace and stability around the world. It is an honor to serve as his
diplomatic advisor and | am glad | will have many opportunities to come
back to the U.S.”

With more than $1 billion in daily commercial transactions between
France and the U.S., a new French president who has expressed pro-
American sentiments and Jean-David Levitte by his side, we remain
optimistic for even stronger French-American business relations in the
coming years.

Information for this article comes from Roland Flamini‘s 5/29/07 article at www.worldpoliticsreview.com, Gail Scott’s 7/16/07 article at www.washingtontimes.com,
and NEWS FROM FRANCE and the Embassy of France website at www.ambafrance-us.org.

Wendy Williams - Citizen Ambassador

In January, Wendy Williams, Vice
President at Impax Marketing and an
FACC Associate Corporate Member,
met Ambassador Jean-David Levitte at
Mrs. Daniéle Thomas Easton's Legion
of Honor ceremony which was followed
by an FACC event where he gave an
update on the status of French-
American relations. It was the first time
that Wendy had the opportunity to hear
the Ambassador speak so enthusiasti-
cally about our city, the outstanding
contributions of Mrs. Thomas Easton,
and the efforts of FACC-Philadelphia.

In February, Wendy, who also serves as an IVC Board Member, was
asked to host Ambassador Levitte at a luncheon during their National
Conference in Washington, DC. Their mission is “citizen diplomacy for
world peace -- one relationship at a time”, and the group often hosts
guests for the State Department in 90 U.S. cities. That evening, Wendy
was invited to a reception at the Ambassador’s residence, where he
gave a tour highlighting the many works of art and sculpture that illus-
trate the history of our strong Franco-American alliance, from
Washington, Lafayette and Franklin to the Louisiana Purchase and
present day.

Wendy later shared a newspaper article from the PRINCETON PACK-
ET with the Ambassador which told the story of her romance with hus-
band Tommy, their honeymoon celebration at the Eiffel tower and their
great love of France which they visit each year. Wendy also confided
that one of her childhood dreams was to become an ambassador,
which he acknowledged in a letter, writing “no doubt you are an out-
standing ambassador of France in Philadelphia” -- a dream come true
for her!

In addition to her passion for France, Wendy is passionate about her
work with Impax Marketing Group, a full service advertising agency,
located in Center City for 20 years. Wendy’s Boutique provides promo-
tional products to companies in the following niches:

The SAFETY BOUTIQUE provides communication aids and recogni-
tion gifts for safety and environmental performance for hundreds of
companies like Arkema, Rohm and Haas, and ExxonMobil.

The HOSPITALITY BOUTIQUE works with hotels and organizations
like the GPTMC, Avenue of the Arts, PCVB, and FACC, providing ban-
ners, lapel pins, gifts, and promotional items like pens and keychains.

The SCHOOLS BOUTIQUE provides “thank you gifts” for capital cam-
paign donors and souvenirs for alumni events, like tote bags and mugs.
The upcoming GLOBAL GIFTS BOUTIQUE will feature culturally sen-
sitive gifts for world business travelers.

Wendy would be delighted to hear from you; call direct anytime.

aan MPAX MARKETING GROUP

\Wendys
BOUTIQUE
By Impax

wendysboutique.com

Wendy Williams, Vice President
Impax Marketing
1500 Walnut St- 6th floor
Philadelphia, PA 19102
215-446-2821 / fax 215-546-9777
wwilliams@impax.com

FACC Associate Corporate Member
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CALL US 1 973-848-4515 www.dhl-dgf.com

THE FRENCH
CONNECTION.

"pansasal siyBu || duj (ysn) ssa1dx3 THA L0070

For the easiest way to ship your “Less than Container Loads” to and from France, depend

on the global leader — DHL Global Forwarding. We offer a comprehensive range of freight
solutions including a one of a kind 20,000 square foot temperature controlled warehouse that
accommodates perishable cargo. So, whether it’s aerospace, automotive, pharmaceutical, or retail,
we can always guarantee the right solution for your business. And with world-class customer
service, you'll never receive the cold shoulder. For more information about our LCL campaign,
call Debra, Ocean Freight Supervisor at 973-848-4515. And we’ll show you how DHL is changing
the way the shipping business does business.
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hareholder, marketing and busi-
Sness communications are becom-
ing increasingly complex, cus-
tomized and global. In today’s world,
overnight delivery may be too late, and

secure electronic correspondence domi-
nates the work day.

Our clients’ needs are constantly evolv-
ing, and staying ahead of change in finan-
cial and marketing communications is our
top priority. Our new products and servic-
es enable clients to do more, faster, with
the same security, dependability and out-
standing customer service they've come
to expect.

Dealmakers around the world rely on
Bowne to create, manage, translate and
distribute critical capital market and cor-
porate transaction documents with speed
and accuracy. Our personalized service
offerings, industry insight and advanced
technology bring peace of mind to deal-
makers from public corporations, law
firms, investment banks, insurance com-
panies and municipal and government
agencies around the globe.

As web-based technology continues to
develop, it's revolutionizing the way deal-
makers conduct due- diligence and allow-
ing sellers to attract more buyers. Bowne
Virtual Dataroom™ is a secure, dedicat-
ed, online data room where buyers, sell-
ers, attorneys, accountants — everyone
involved in a transaction — can review
documents simultaneously, collaborate

and interact with one another, 24/7, from
anywhere in the world.

Marketers look to Bowne to create and
distribute customized, one-to-one com-
munications, on demand. We've har-
nessed two powerful technologies — digi-
tal printing and customer data manage-
ment — to bring businesses closer to their
customers. We produce, manage and dis-
tribute welcome and enrollment Kits,
statements, trade confirmations, sales
kits, 1:1 marketing collateral and other
documents designed to communicate to
each unique customer.

Personalized communications are an
essential tool for building customer rela-
tionships, and the demand for digital print
is projected to double by 2012. We're
poised to help our clients in financial serv-
ices, insurance, managed care and travel
and leisure make the most of their cus-
tomer communications.

Compliance professionals turn to Bowne
to prepare and file regulatory and share-
holder communications online and in
print. We understand the pressures and
deadlines they face. Our superior
resources, project management systems
and work-sharing procedures are
designed to accommodate the tremen-
dous volume and fast turnaround
required during peak SEC filing periods.

Compliance projects vary in size, scope
and complexity. That's why we offer our
clients a full-range of compliance solu-

tions. Our industry-leading full service
offering includes typesetting, filing, print-
ing and distribution solutions for your cus-
tomized needs. Pure Compliance® is an
EDGAR-only filing service that offers the
ideal balance of competitive, fixed pricing,
rapid turnaround and high quality HTML
output. And we also offer web-based self-
filing tools to quickly and accurately
research, create, manage, convert and
file Form 8-K’s, 6-K’s and Section 16 doc-
uments.

With 3,200 employees in 60 offices
around the globe, Bowne has met the
ever-changing needs of its clients for
more than 230 years. For more informa-
tion, visit www.bowne.com or contact
one of our representatives below.

Jean Gardner
Senior Vice President, Sales
Bowne of Philadelphia
1717 Arch Street, 31st Floor
Philadelphia, PA 19103
215-988-5671
jean.gardner@bowne.com

Antoine Antaki
Senior Vice President, Sales
Bowne International
7, rue de la Paix
75002 Paris, France
0113314316 5140
antoine.antaki@bowne.com

FACC
Associate Corporate Member
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:HARAS

We Take Imagination and Turn It
Into Results

At Rohm and Haas, we apply a deep
understanding of our customers' busi-
nesses to deliver the right technology
at the right time.

We pair creativity with sound knowl-
edge, making it possible for our com-
pany to meet ever-changing market
demands. More than 16,500 Rohm
and Haas professionals develop spe-
cialty and performance materials for
customers in more than 100 coun-
tries.

We know that the best ideas come
from collaboration. Our customers
depend on us as a trusted and candid
partner. We are relentless in helping
them accelerate their business to suc-
ceed in a global economy.

Well known throughout the specialty
materials industry, we are recognized
for creating and improving technolo-
gies for a wide range of industries,
including: building and construction,
electronics, food, household goods
and personal care, industrial, packag-
ing, transportation, medical and
water.

An equally important factor to our
company’s overall success is the
diversity factor. We incorporate and
measure our efforts of recruiting the
best talent, people and cross-profes-
sional experiences as a core busi-
ness-driven function.

After all, our company’s ultimate suc-
cess depends on the caliber of our
people — and here, too, Rohm and
Haas strives for growth — ongoing
growth in the diversity of a talented
workforce.

10

Diversity in terms of skills, culture,
and both personal and professional
experiences — provides collaboration
of thought and insight — and a far
stronger global workforce.

The right technology, the right people
and the right market focus enables us
to partner with our customers and
accelerate both their growth, and our
own.

For example, imagine...

Homes built with the use of environ-
mentally-advanced insulation that
help owners save on long-term ener-
gy costs, durable plastic exterior trim
board, decking and railing for beauty
and practical use, and quality water-
borne paints that provide decorative
and protective finishes.

High-demand electronic devices, flat-
panel displays with vibrant and clear
images, PC and Ilaptops with
increased speed and memory, and
intriguing smaller and powerful hand-
held gadgets.

Longer shelf-life for shampoos and
cosmetics that people from around
the globe come to rely on.

Thin, flexible packaging to keep food
and beverages fresh, safe and
healthy.

Innovative technology that helps driv-
ers see road markings clearly at night
or during inclement weather to help
them stay safe.

Clean water for drinking, bathing,
washing clothes and the many other
uses.

We are proud of our innovative and
ethical heritage and look forward to
celebrating our 100 Year Anniversary
in 2009.

Be sure to visit
www.rohmhaas.com
for more information

Imagine the possibilities™

Jacques M. Croisetiére
Executive Vice President & CFO

Rohm and Haas Company
100 Independence Mall West
Philadelphia, PA 19106

215-592-3000 / 215-592-6904
www.rohmhaas.com

FACC Ambassador Member



France Under Sarkozy — Will Change Really Happen?

by James D. Rosener, Esq.

n May 6, 2006, Nicolas Sarkozy was elected President

of France by a wide-margin — defeating a media-friend-

ly woman popular with the center and left in an election
with historically high turnout. Sarkozy’s election was notewor-
thy because it followed the 12- year term of his party’s long-
time masthead, Jacques Chirac, which finished under a cloud
of social strife caused by a failed attempt at modest reform of
labor laws, and social integration of second and third-genera-
tion North Africans. Time will tell if Sarkozy was given a man-
date for reform or just a ticket to steer the country founded on
liberté egalité fraternité down its long-traveled path of “social
justice above all.”

France has never been known as a country that welcomes
free-market reforms. Indeed, France has seldom departed
from the policies — begun by Jean-Baptiste Colbert, minister to
Louis XIV between 1647 and 1669 — of promotion of internal
competition, protection against foreign competition and promo-
tion of domestic industry. Yet Sarkozy campaigned to change
work rules, reform pension and social security, and reduce
public spending, which at 54 percent of 2006 GDP was the
highest in Europe behind Sweden. These reforms pose an
incredible challenge for France.

In 2005, while Sarkozy was the Interior Minister of France,
thousands — if not millions — of young French citizens took to
the streets to protest a reform initiated by the government of
Dominique de Villepin that would have made it easier for
French businesses to employ younger people in their first job.
Simply stated, the contrat de premiere embauche would have
permitted an employer to terminate an employee who was
younger than 27 without having to assign a reason or to pay
severance. The French felt that their fundamental right to gov-
ernment protection against industry abuse was at stake.
Rather than lead the country through this difficult period by
explaining the wisdom of the reform, Sarkozy essentially dis-
appeared from view and let de Villepin, his only real rival for
the presidential race, bear the full wrath of the population,
eliminating any chance of a serious challenge. Was it fear or
political brilliance that drove Sarkozy to the sideline?

The principal plank of Sarkozy’s reform is to better prepare
France to compete in a global marketplace. France may be a
caricature of the need for reform, but all countries — the United
States and China included — need to find a balance between
global competitiveness and domestic prosperity. It does little
good for a company to make products in India if it leaves
domestic consumers unable to purchase them. Similarly,
despite China’s growth as a supplier to the world, it continues
to resist opening its markets and freeing its currency to level
the playing field for competition from manufacturers in western
countries.

Airplane manufacturer Airbus seems to be a microcosm of
Sarkozy’s challenge. Airbus, one of two suppliers of large air-
planes, is the product of English, German, French, Italian and
Spanish cooperation in the creation of a pan-European aircraft
manufacturer. The company’s composition, which included
businesses in five countries, resulted in a manufacturing and
assembly process that created enormous logistical complica-
tions and competitive disadvantages. Wings made in England,
airframes made in Germany, and other parts made elsewhere
all needed to be transported over small country farm roads in
the southwest of France for assembly. The allocation of scope
among the countries was based on the relative ownership of
the constituent companies located there. In essence, protec-
tion of the regional economies prevailed over finding the most
efficient and effective manufacturing methods.

The result of the inherent manufacturing challenges is best
exemplified by the delays in the A380 super-jumbo jet — a tech-
nologically advanced, well-received replacement for the
Boeing 747. Despite its design advantages and market
acceptance, the A380 remains grounded in logistical problems
and cost overruns, leading some customers to cancel their
orders. These problems have caused Airbus’ management to
embark on a difficult overhaul called Power8. However, the
prospect of thousands of job losses and the closure of several
factories has raised political tensions between the company’s
French and German backers. The question today is how
Sarkozy will manage these issues.

Most observers believe that Sarkozy will combine his desire to
move France to a free-market-based system with the political
pragmatism that got him elected, and work out a compromise
that gives Airbus room to cut costs while strengthening
France’s influence over the company. Doing more than that
will unleash the same kind of demonstrations and strikes that
have characterized the French employer/worker relationship
for generations, and likely will destroy any chance at meaning-
ful reform.

Perhaps Sarkozy will use his mandate to press reforms need-
ed to prepare France to compete in a global marketplace. For
example, he is expected to take aim at the many pillars of
managed economy, such as the 35-hour work week. At the
same time, expect him to work to strengthen various French
corporations, such as Total, Electricité de France, Danone and
Thales, to make them “national champions” worthy of protec-
tion from takeover by outsiders.

Sarkozy’s challenge — finding the right balance between hav-
ing an economy that is strong enough to support the growth
needed to sustain the French way of life with the realities of
global competition — is a challenge shared by every national
leader. Trade barriers are no longer the defense, especially for
Western Europe, where the expansion of the economic bloc of
the European Union has caused lower-cost factories in
Eastern Europe to spring up like mushrooms after a summer
rain. Even monetary policy is no longer at the disposal of
Sarkozy and his cohorts in Berlin, Madrid, Rome and else-
where, since the euro has replaced local currency. Outside the
euro-zone, monetary policy is only as effective as that used by
global competitors. If China refuses to float the yuan market
in a meaningful way, fluctuations in the dollar are unlikely to
rebalance money flows.

Perhaps the leader of France will be the one to show the rest
of the world how to strengthen the internal market through the
promotion of competition among local businesses, the erection
of barriers to foreign competition that encourage the appropri-
ate balance between free and fair trade in the face of unequal
market conditions, and help local companies become true
national champions capable of competing worldwide. Any
attempt to do more would risk failure, and any attempt to do
less would risk France becoming a rusty, old, lumbering sar-
cophagus unable to generate enough speed to takeoff.

Maybe Louis XIV’s minister was on to something — it is just too
bad that it took 500 years for someone to get the chance to get
it right.

James D. Rosener, Esq. is a partner in Pepper Hamilton LLP where he is
Chairman of the International Practice Group and Managing Partner of
the New York Office. Mr. Rosener’s practice focuses on cross-border
mergers and acquisitions, private equity, distressed company restructur-
ing, and public and private financing. He is a Board Member of FACC
Philadelphia and the European-American Chamber of Commerce in Paris.

FACC Ambassador Member
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Invest in France
Agency

France is moving forward.

A NEW, PROACTIVE
BUSINESS ENVIRONMENT

In 2006, France ranked 3™ in the world for foreign direct investment. Investors target France for its highly
skilled workforce and strategic location in the heart of the Europe. In the past few years, France has
changed significantly by launching reforms (including labor, retirement, health, innovation, etc.) to make
it easier and more profitable than ever for international companies to succeed in France.

With key initiatives expected to be introduced by its recently appointed government, France's business
environment could become more friendly than ever.

Anticipated to take effect this summer, several of the reforms could be important for the 20,000 foreign
companies currently operating in France and could help drive the country’s attractiveness in the coming
months, right in the midst of strong growth in the European market:

Labor market flexibility:

There are plans to modify France's two-tiered work contract (CDD and CDI) system and introduce a
simplified contract with aligned dismissal procedures. The goal is to improve the hiring —and,
if necessary, firing— of workers to offer employers greater flexibility.

“Work more to earn more”:

The 35-hour work week should continue to serve as a base, but starting October 1, 2007, all
employees could be paid overtime at 25% of the standard hourly rate, even those who work for
companies with less than 20 people. Employees could be exempt from taxes and social charges on
overtime work. On the employer side, companies could benefit from social charge reductions of
between €1.50 and €0.50 per hour, depending on if they have more or less than 20 employees.

Lower corporate and income taxes:

A lower corporate tax rate could be envisaged in the future for companies, while individuals could
see more estate tax cuts and wealth tax exemptions. Also, those subjected to wealth tax will be able
to invest up to 75% of the tax amount in small-and-medium sized enterprises, with a limit of up to
€50,000. A tax shield is also projected for the start of January next year, with tax expected to drop
to 50% of annual income: including direct taxes, national and local, as well as general social
contribution taxes (CSG). Students under 25 working part-time jobs will not have to pay income tax.



m Tax-deductible mortgage interest:

A portion of the interest on new and existing mortgage loans for primary residences could be
deductible from income tax over a period of five years.

m Simplified administration for foreigners:

The creation of the Ministry of Immigration, Integration, National Identity and Co-Development is
intended to streamline the process for qualified foreigners to obtain work permits, resident permits
and other immigration documents for skilled foreign professionals.

Once the new measures are adopted, Invest in France will send out more detailed information,
including points on France’s attractiveness for investors and skilled foreign professionals. Kindly
note that the reforms mentioned above are still in progress and could evolve in the near future,
following review by the Parliament.

For more information about the latest changes in France, please visit www.gouv.fr

Invest in France Agency
810 Seventh Ave., Ste. 3800
New York, NY 10019
212-757-9340 / 212-245-1568
www.investinfrance.org

FACC Associate Corporate Member

NORMA MICHAELS

m ‘- ‘ !] | . ‘ [,a French Joélle Bendaoud

ENTERTAINMENT English - Spanish

B.A. in Languages, Linguistics, Business

MUSIC 8& ENTERTAINMENT CAN -5y EHTGHIST
M.A. in Linguistics

MAKE OR BREAK THE PARTY!

Academia Global companies
INFOBNORMAMICHAELS.COM International organizations The Industry

WWW.NORMAMICHAELS.COM Translation & Interpretation

215-732-7766(vm) |}l 215-546-4646(Fax)
123 avenue oF THe Arts ||| suire 1960 bendaj@comcast.net (215) 630-7770

PHILADELPHIA PA 19109

WHISPERWINE l. JEROME DORN, M.ED., CCC/SP
Valérie de Condé COMMUNICATION CONSULTANT
Managing Partner VOICE - DICTION - AMERICAN ENGLISH LANGUAGE
A most unique Wine Club THE “ACCENT DOCTOR”
m French 2401 PENNSYLVANIA AVENUE
UNIT 14-A9

PHILADELPHIA, PA 19130
BY APPT. (215) 765-2291

EST. 1964

WWW. w}u'spcrwbw. com

valerns@whispenvineg com
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I MEMBER PROFILES

®

Philadelphia
International
Records

™

Gamble-Huff Music

Philadelphia International Records
and

Gamble-Huff Music
Welcome International Visitors to

The Sound of Philadelphia (TSOP)

orldwide music icons Kenneth Gamble and Leon Huff
Wsaturated the 70’s with symbolic social themes, giving

birth to The Sound of Philadelphia and forever revolu-
tionizing the recording industry. Churning out hit after hit, year
after year, the legendary songwriters and producers generated
a remarkable and unparalleled catalog of music, resulting in 175
Gold and Platinum records and continuously captivating the
hearts and minds of “people all over the world.”

Gamble and Huff wrote and produced innumerable ballads of
love, peace, pride, unity, strength, and empowerment recorded
at their Philadelphia International Records (PIR) empire by
many of the nation’s top-selling artists, ranging from Teddy
Pendergrass, Patti Labelle and Lou Rawls to Harold Melvin &
The Blue Notes, The Jacksons and The O’Jays. Hit songs
include “Wake Up Everybody”, “Ain’t No Stopping Us Now”, and
“Close the Door”. With the help of renowned producers Thom
Bell, McFadden & Whitehead, Bunny Sigler, Bobby Martin, and
Dexter Wansel, the abundance of songs in the prized Gamble-
Huff catalog receives airplay every 13.5 minutes throughout the
world. In France, Billy Paul of “Me and Mrs. Jones* fame had a
“Best of” album that was hot on the music charts. And every
local knows Elton John’s “Philadelphia Freedom,” another No. 1
hit recorded at Philadelphia International Records.

The instantly recognizable tunes and influential lyrics of Gamble
and Huff move people to action. That's why advertising agen-
cies and music production houses use their catalog as a musi-
cal source for commercials and motion pictures. Their impactful
beats and attention-grabbing rhythms make hit records. Artists
and producers like Jay-Z, Baby Face, Nelly, Outkast, 50 Cent,
Destiny’s Child, Usher, Jennifer Lopez, Angie Stone, Simply
Red, and Bette Midler also rely on the catalog for just the right
sample, lyric and melody.

With countless classics and international acclaim, incredible
influence and a continuing legacy, Gamble and Huff's mark on
the world of music is indelible. For decades, they have delivered
to the world powerful messages in their music making an out-
standing contribution to the evolution of the industry.

The dynamic duo’s astonishing work continues to shine bright
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on all-time favorites such as the venerated Soul Train theme
song, the ever-popular “Love Train,” and the timeless and
always in demand “For the Love of Money,” three of their irre-
sistible dance sensations. Their musical genius, brilliant collab-
oration and treasured and extensive catalog have earned the
songwriting and producing gurus a host of accolades, including
the esteemed Grammy Lifetime Achievement Award and presti-
gious induction into the Songwriters, R&B and Dance Music
Halls of Fame.

N
Leon Huff and Kenneth Gamble, legendary
creators of The Sound of Philadelphia

Philadelphia International Records is located on the Avenue of
the Arts, just opposite the Kimmel Center. Visit the TSOP
Souvenir Shop anytime to purchase CD’s and other memorabil-
ia or for the complete Sound of Philadelphia experience and
tour, contact Chuck Gamble, EVP (Kenny’s exuberant nephew),
or Amir Khan to discuss corporate packages. FACC Members
will have the opportunity to sample the magic when PIR hosts
our 9th Annual Summer Contacts Networking Reception on
Thursday, August 16th. This event is sure to sell out!

Chuck Gamble, Executive Vice President
Amir Khan, Events & Special Projects

Philadelphia International Records
309 South Broad Street
Philadelphia, PA 19107

215-985-0900 / 215-985-1195

chuckgamble@gamble-huffmusic.com

akhan@gamble-huffmusic.com
www.gamble-huffmusic.com

FACC Associate Corporate Member



AVAY

WOODCOCK
WASHBURN

INTELLECTUAL PROPERTY LAW
ATLANTA * PHILADELPHIA * SEATTLE

The firm, a 90 lawyer boutique, is one of
the largest intellectual property law firms
in the United States and the largest in
Pennsylvania, New Jersey and Delaware.
With offices in Atlanta, Philadelphia and
Seattle, the firm is able to offer national
and international clients a wealth of expe-
rience in patent, trademark and copyright
law, and in safeguarding products and
services from unfair competition.

Most of the firm’s lawyers are scientists
and engineers, adept at handling complex
matters in virtually every area of technol-
ogy, from microbiology to polymer chem-
istry, from medical devices to semicon-
ductors.

Encompassed within our practice is the
protection of intellectual property, IP litiga-
tion strategy and practice, and counseling

on an a ray of related issues, from valuing
IP assets to negotiating agreements cov-
ering confidentiality, asset-transfers and
licensing.

But even though most Woodcock attor-
neys have technical degrees in biotech-
nology, chemistry, chemical, electrical or
mechanical engineering, or computer sci-
ence, and many have advanced degrees,
including PhD’s, there is also a wealth of
"real world" experience within the attor-
ney ranks here. The firm's attorneys have
nearly 175 years of combined industry
experience with major companies includ-
ing Boeing, E.I. DuPont, General Electric,
IBM, McNeil Pharmaceuticals, Unisys
and Westinghouse, and many have
served as in-house counsel for such com-
panies as BellSouth, AT&T Mobility (for-
merly Cingular Wireless), Coca Cola,
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DuPont, Hewlett-Packard, Motorola,
Nordson, the Recording Industry
Association of America, Rohm & Haas,
Union Camp, and Unisys.

Policy Committee Members:
Steven J. Rocci, Joseph Lucci
Steven B. Samuels

Jennifer Smuts
Director of Marketing
Woodcock Washburn LLP
The Cira Centre, 12th Floor
2929 Arch Street
Philadelphia PA, 19104
215-568-3100 / 215-568-3439
www.woodcock.com

FACC Senior Corporate Member

ﬂ AIR LIQUIDE

Air Liquide is a world leader in industrial
and medical gases and related services.
Founded in France in 1902, Air Liquide
developed the technology first used to
commercialize air gases for use in a vari-
ety of applications, and is now present in
72 countries worldwide with nearly 37,000
employees.

In the U.S., Air Liquide’s subsidiaries
employ more than 4,000, serving thou-
sands of customers from over 200 loca-
tions nationwide. All of Air Liquide’s busi-
ness activities are present in the north-
east U.S.

Air Liquide offers innovative solutions
based on constantly enhanced technolo-
gies to support industries from refining to
healthcare, electronics to metallurgy,
glass to paper to food processing. Our

products and services, which include
industrial and specialty gases and chemi-
cal molecules, technical expertise and
high-tech equipment, enable customers
to manufacture many indispensable
everyday products and meet environmen-
tal responsibilities.

With a commitment to sustainable devel-
opment, safety and reliability, Air Liquide
is dedicated to exploring new methods
and technologies to create valuable solu-
tions to ever-changing application needs.
The company’s newest global research
and technology center, located in Newark,
Delaware, is one of three such centers
around the world, and is home to more
than 90 scientists pursuing advances for a
healthier life, a communicating world and
a sustainable environment.

Air Liguide Offices

Air Liquide USA LLC
2700 Post Oak Blvd.
Houston, TX 77056

713-624-8000

Air Liquide Industrial U.S. LP
Regional Office
180 West Germantown Pike
East Norriton, PA 19401
610-239-2060

Air Liquide Delaware
Research & Technology Center
200 GBC Drive
Newark, DE 19702
302-286-5400

www.airliquide.com

FACC Ambassador Member
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L’EDITION Sponsors:

BOWNE

HRARS

Fox School of Business

TEMPLE UNIVERSITY®

Sponsor L’EDITION to see your Corporate Logo here!

DEADLINE: December 15th for February 2008 Distribution




